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Fueling  
business growth

©2025 JPMorgan Chase & Co.

JPMorganChase is committed to supporting businesses at all stages 
of their journey. 

We help entrepreneurs overcome major obstacles by providing access  
to capital, connections, customers and other critical resources they 
need to grow and thrive. This includes our dedicated business bankers,  
small business consultants, community networks, innovative philanthropic 
solutions and strategic advocacy and policy recommendations.

Learn more about how JPMorganChase supports small businesses:  
jpmorganchase.com/impact/business-growth-and-entrepreneurship
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JennIfer I. Rodríguez, MCP
GPHCC President & CEO   
Editor-in-Chief, Éxito Magazine

L E T T E R  F R O M  

T H E  E D I T O R 

Dear Members, Partners,  
and Friends, 

As the year draws to a close, I find 
myself reflecting on what éxito—
success—truly means. For some, 
success is measured in growth 
charts, profit margins, or the 
number of new clients served. But 
in the stories I hear every day from 
our members, success is so much 
richer than that. It’s the courage to 
start a business when others say 
it’s impossible. It’s the creativity to 
turn cultural heritage into a thriv-
ing enterprise. It’s the persistence 
to keep showing up, even when 
the path forward isn’t clear. 

That is the spirit we celebrate in 
this Winter issue of Éxito Busi-
ness Journal, and especially in 
our coverage of the Excelencia in 
Hispanic Business Awards. Each 
year, these awards remind us that 
behind every business statistic is 
a person—or a family—taking a 
leap of faith. They remind us that 
entrepreneurship is not only an 
economic act but also an act of 
identity, vision, and community. 

Our awardees embody the values 
that make our region’s Hispanic 
business community so vibrant: 
resilience, innovation, collabo-
ration, and leadership. They are 
bakers and builders, consultants 
and creatives, restaurateurs and 
risk-takers, each contributing in 
their own way to the vitality of our 
region. Their journeys are proof 
that excellence isn’t about perfec-
tion; it’s about commitment. It’s 
about showing up for your dreams 
and for your community, again 
and again. 

This year, we also had the opportu-
nity to sit down with Montgomery 
County’s Director of Commerce, 
who shares his insights on how 
local government can be a true 
partner in supporting diverse 

entrepreneurs. It’s an important 
conversation—one that reminds 
us that economic growth doesn’t 
happen by accident. It takes inten-
tional policies, inclusive networks, 
and a shared belief that when 
small businesses thrive, so does 
everyone else. 

At the Chamber, that belief drives 
everything we do. Through pro-
grams like Accelerate, B2B Latino, 
and Emprende Con Gusto, we are 
not just offering resources—we 
are building pathways. Pathways 
to capital, to opportunity, and to 
confidence. Pathways that con-
nect emerging entrepreneurs with 
mentors, experts, and peers who 
understand their challenges and 
celebrate their successes. 

In 2025, we expanded those 
offerings in ways that make me 
incredibly proud. We launched 
a new educational series, deep-
ened our partnerships with local 
institutions, and grew Éxito into 
a publication that amplifies the 
stories, voices, and perspectives of 
our members. Every article, every 
interview, and every photo in these 
pages is part of a larger story: how 
Latino business owners are shap-
ing the future of this region. 

That story is one of vision and 
determination, but also of gener-
osity. Many of our awardees and 
featured entrepreneurs are not 
just building businesses; they are 
creating jobs, innovating, and 
giving back. They are redefining 
what leadership looks like—not 
from the top down, but from the 
inside out. 

And as we prepare for a new year, 
I want to invite you—our readers, 
partners, and friends—to carry 
that spirit of excelencia forward. 
Let’s challenge ourselves to think 
bigger about what’s possible when 
we invest in Hispanic entrepre-

neurs. Let’s champion policies and 
partnerships that recognize the 
contributions of our community 
not as a footnote to the economy, 
but as a driving force within it. 

To our members: thank you for 
trusting us to be part of your jour-
ney. Your ambition and creativity 
inspire everything we do. To our 
partners: thank you for believing 
in the power of collaboration. 
Together, we are proving that 
inclusive growth isn’t just good 
ethics—it’s good economics. 

As editor-in-chief, I hope Éxito 
continues to be more than a mag-
azine. I hope it’s a space where you 
see yourself reflected, where you 
discover ideas that spark action, 
and where you feel connected to 
something larger: a movement of 
entrepreneurs who are building a 
stronger, more inclusive region. 

May this winter bring you warmth, 
renewal, and the satisfaction that 
comes from knowing your work 
matters. Because it does. Every 
customer served, every new idea 
tested, every partnership formed—
it all adds up to something 
extraordinary. 

That’s what Éxito looks like to me.

¡Adelante y con excelencia!
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Winter 2025LEADERSHIP

BOARD MEMBER PROFILES    

ARACELI GUENTHER  
Executive Principal, Victrix Global

Araceli leads operations and consulting in supply chain 
strategy, cold chain logistics, and digital transforma-
tion. With experience across the US, Latin America, and 
Europe, she has driven high-impact projects and tech-
nology integration for global firms. She teaches MBA 
courses at Temple University’s Fox School of Business 
and serves as President of the Board of the Mexican 
Cultural Center.

She joined the Board of the GPHCC because she 
believes in the power of opportunity to transform 
communities and that the Chamber provides Hispanic 
businesses with the support they need for growth 
through leadership and programs.

VICTOR GARRIDO, CPA, EA  
Managing Partner, GG CPA Services

A Forbes 2025 Best-in-State CPA and 2024 Top 200 CPA 
in America honoree, as well as a CPA Practice Advisor 40 
Under 40 recipient, Victor is a recognized leader in the 
accounting and tax profession and brings deep expertise 
to individuals and business owners. He also serves on the 
Philadelphia Tax Reform Commission, advancing recom-
mendations to modernize tax policy and promote a more 
business-friendly environment.

He sees the upcoming 2026 celebrations—from the FIFA 
World Cup to our nation’s 250th anniversary—as the big-
gest opportunity for Latino businesses in our region right 
now. “It will bring unprecedented visibility, investment, 
and momentum for growth. Philadelphia’s Latino busi-
ness community stands at the center of this opportunity, 
fueled by dynamic industries, access to top talent, and a 
strong culture of collaboration,” Garrido says.
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Winter 2025 ARTICLE

The steady growth of the Latino 
population in Montgomery 
County has significantly boosted 
the local economy, transforming 
it into a hub of opportunities for 
Latino-owned businesses.

O
ver nearly two years as Director of 
the Montgomery County Depart-
ment of Commerce, Stephen 

Foster has dedicated himself to 
improving access and resources for 
the Latino community in the area, 
especially in Norristown, Lansdale, 
and Pottstown, where most Spanish 
speakers live.

“We have seen a significant increase 
in the number of businesses estab-
lished by Latinos and Hispanic 
Americans,” said Foster.

Since taking office, Foster has 
prioritized equitable and inclusive 
economic development, ensuring 
that everyone has a seat at the table 
and access to capital and tech-
nical assistance. Therefore, most 
of the Commerce Department 
initiatives at Montgomery focus on 
minority-owned businesses, wom-
en-owned businesses, and disabled 
and veteran-owned businesses.

One of Foster’s first initiatives was 
translating all the application mate-
rials into Spanish, benefiting nearly 
7% of the Spanish-speaking popu-
lation in Montgomery. Foster also 
hired Spanish-speaking staff to con-
tinue their outreach to the Latino 

community and strengthen those 
ties with Latino business owners. 

The Montgomery County Depart-
ment of Commerce provides various 
resources for residents and business 
owners, including economic and 
workforce development.

Regarding economic development, 
Foster highlighted the business 
retention and expansion program, 
which aims to help businesses 
grow and secure their future in 
Montgomery. According to the 
department’s data, there are cur-
rently around 29,633 businesses in 
Montgomery County. 

“We look at our most valuable com-
panies, such as our largest employers, 
to ensure we maintain good relation-
ships with them. We also focus on 
companies with the greatest growth 
potential—those experiencing rapid 
expansion. We want to help them 
continue thriving, stay here, and 
expand within Montgomery County.”

Through Pennsylvania CareerLink, 
the Department of Commerce 
has a business development team 
that works closely with companies 
seeking employees. They assist in 
organizing job fairs, advertising skills, 
and finding suitable employees—all 
at no cost to the companies.

As part of workforce development, 
Foster emphasized that it is a 
valuable resource for unemployed 
individuals to find jobs, learn new 
skills to become more qualified, 

and access training courses for skill 
development if they qualify.

The Montgomery County Depart-
ment of Commerce is actively 
collaborating with the Greater 
Philadelphia Hispanic Chamber of 
Commerce (GPHCC) to continue 
providing resources for Latino 
business owners. A prime example 
of this teamwork is the most recent 
Business Breakthrough Initiative, 
where the GPHCC led an informa-
tional roundtable for Latino business 
owners in Montgomery County.

Foster described the Business 
Breakthrough Initiative as a new 
series of monthly roundtables 
where the Commerce Department 
invites companies to discuss spe-
cific topics relevant to residents.

“From the Department of Com-
merce's perspective, this allows us to 
learn about the opportunities these 
businesses have to grow or expand, 
and it also gives us the chance to 
understand the challenges they 
face. The more we know about these 
opportunities and challenges, the 
better we can develop programs and 
policies to support them,” Foster said.

Foster’s commitment within the 
Department of Commerce goes 
beyond supporting Latinos in 
Montgomery. Along with providing 
resources to business owners, he 
strongly believes it is his duty to con-
tinue educating the public about the 
significant contributions Latino busi-
ness owners make to the community.

MONTGOMERY COUNTY COMMERCE DIRECTOR HIGH-
LIGHTS RESOURCES FOR LATINO-OWNED BUSINESSES   

Stephen Foster has been heading the department for nearly two years, working 
on enhancing access and resources for the local Latino community.

By Némesis Mora, 2 Puntos Platform

2puntosplatform.com
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Throughout the year, Latinos 
celebrate progress and 
culture with parades, flags, 
and well-deserved pride, but 
we should pause to confront 
an uncomfortable truth: 
despite progress in education 
and representation, Latinos 
continue to lag when it comes 
to earnings and economic 
mobility.  

A recent report from UCLA’s 
Latino Policy and Politics Insti-
tute (LPPI) found that Latinas 

remain the lowest-paid demo-
graphic group in the US workforce. 
The data challenges the familiar 
assumption that education alone 
can bridge the wage gap. LPPI’s 
analysis shows that even when 
Latinas have the same level of 
education as their white male coun-
terparts, they still earn roughly $5 to 
$6 less per hour.  

The disparities are evident at the 
local level as well. In Philadelphia, 
the civil rights organization LULAC 
Philly analyzed US Census data and 
found that Latinos over 25 with a 
bachelor’s degree or higher earn a 
median income of $39,939—nearly 
half of Philadelphia’s citywide 
median income of $69,000, based 
on 2023 American Community 
Survey estimates. The data under-

scores a larger issue: Latino workers 
who follow the traditional path to 
success—earning degrees, gaining 
experience, and working hard—are 
not being rewarded equally.  

Economist Raj Chetty, known for his 
pioneering work on inequality and 
economic opportunity, has shown 
that structural barriers go beyond 
education and employment. 
Through his Opportunity Atlas proj-
ect, Chetty and his team mapped 
economic outcomes for children 
across US neighborhoods and 
found that social connections—spe-
cifically friendships across income 
levels—play a powerful role in 
upward mobility. In another study 
using anonymized data from more 
than 72 million US Facebook users, 
Chetty’s research revealed that 
communities where low-income 
individuals have more high-income 
friends tend to have greater eco-
nomic mobility overall.  

In other words, the networks people 
are part of can be just as influential 
as their degrees. As the saying goes, 
it’s not only what you know, but 
who you know.  

The same principle holds true 
for entrepreneurship. Professor 
Saras D. Sarasvathy of the Uni-
versity of Virginia, recipient of 
the Global Award for Entrepre-
neurship Research, has studied 
how expert entrepreneurs make 

decisions under uncertainty. Her 
findings reveal that while novice 
entrepreneurs focus on market 
research and product develop-
ment, experienced entrepreneurs 
start with their networks—asking 
who they know, what resources are 
immediately available, and how to 
build partnerships that move an 
idea forward. Sarasvathy calls this 
decision-making model effec-
tuation: using one’s means and 
relationships to shape opportunity, 
rather than waiting for the perfect 
conditions to appear. 

Together, the research from 
Chetty and Sarasvathy points to 
a crucial insight for policymakers 
and business leaders: economic 
advancement isn’t driven solely 
by credentials or effort. It’s also 
determined by access—to networks, 
mentors, investors, and institutions 
that can open doors.  

Hispanic celebrations of culture 
remind the nation of the strength 
and contributions of Latino com-
munities; they should also serve as 
a call to action. Creating pathways 
to economic mobility will require 
intentional investments in social 
infrastructure—programs that con-
nect Latino students, professionals, 
and entrepreneurs to the broader 
networks that power opportunity in 
America.

Learn more at lulacphilly.org.

RETHINKING LATINO  
ECONOMIC ADVANCEMENT
By Maridarlyn González, President of the Board,  
LULAC Philadelphia Council
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Winter 2025 SPONSORED CONTENT

WHAT IS A POOLED EMPLOYER 401(K) PLAN AND 
IS IT RIGHT FOR YOUR BUSINESS?

R
unning a business comes 
with plenty of responsibilities, 
including managing payroll, 

supporting your team, keeping  
up with regulations, and making 
sure customers are happy. For 
many business owners, the  
idea of adding a retirement  
plan to that list can feel over-
whelming. The truth is, while 
offering a 401(k) is one of the  
most powerful ways to attract and 
retain employees, it has tradition-
ally come with a fair share of cost,  
complexity, and liability.

That’s where the Pooled Employer 
Plan (PEP) comes in. Created 
under the SECURE Act of 2019, 
PEPs are designed to make 
offering a retirement plan sim-
pler, more affordable, and less 
burdensome for employers of all 
sizes. Instead of shouldering all 
the fiduciary and administrative 
responsibilities yourself, a PEP 
allows you to join a professionally 
managed plan alongside other 
businesses.  

What is a Pooled Employer 401(k) 
Plan (PEP)?

A Pooled Employer 401(k) Plan, or 
PEP for short, is a retirement plan 
that allows unrelated businesses 
to participate in a single, shared 
401(k) plan. It’s designed to help 
reduce the administrative burden 
and costs typically associated with 
offering a standalone plan.

How does a PEP benefit my  
business?

PEPs offer economies of scale—
pooling together many employers 
means potentially lower investment 
fees, simplified administration, and 
shared fiduciary responsibility. This 
can be especially attractive to small 
and mid-sized businesses looking 
to offer competitive retirement ben-
efits without the heavy lifting.

What’s the difference between an 
MEP and a PEP?

A Pooled Employer Plan (PEP) is 
a newer type of MEP introduced 
under the SECURE Act. The main 
difference is that a PEP is open to 
any employer, whereas a traditional 
MEP may require a commonality 
between participating employers. 
Both aim to make offering a 401(k) 
easier and more cost-effective.

Who’s responsible for running  
the plan?

The PEP sponsor—often a financial 
firm or third-party administra-
tor—handles most of the plan’s 
administrative and fiduciary duties. 
As a participating employer, you 
retain some responsibilities, but the 
sponsor shoulders much of the over-
sight, including investment selection, 
compliance, and annual filings.

Is it safe and compliant?

Yes, when structured and admin-
istered correctly. Reputable PEP 

providers ensure the plan stays 
compliant with IRS and Depart-
ment of Labor regulations. And 
because oversight is centralized, 
errors are less likely to fall through 
the cracks.

Can we still customize our plan?

Many PEPs allow for a level of 
flexibility, such as setting your own 
matching formula or eligibility 
requirements. While you share the 
overall plan structure, you often 
retain some control over how it fits 
your workforce.

What types of businesses are a 
good fit for a PEP?

PEPs are ideal for small to mid-
sized businesses that want to 
provide quality retirement benefits 
without hiring an internal HR team 
or taking on full fiduciary liability. 
They’re also suitable for businesses 
seeking to attract and retain top 
talent while managing benefit 
costs.

How do I get started?

The first step is to talk with me 
and Jim. We can walk you through 
the details, compare costs with 
a standalone plan, and help you 
determine if joining the chamber’s 
PEP aligns with your business 
goals.

Learn more at  
mcguirediazgroup.bairdwealth.com.

By Jorge Diaz 
Vice President, Financial Advisor 

McGuire Diaz Group, A Baird Wealth Management Firm
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G
abriela Gabriel Páez, owner of 
BR Hardscape & Landscape 
Design, exemplifies how 

dedication, vision, and strategic 
decision-making can lead to sig-
nificant business growth. From her 
early days as a smaller operation to 
becoming an award-winning entre-
preneur, Páez credits the resources, 
connections, and programs within 
GPHCC as instrumental to her 
growth.

Through GPHCC’s Accelerate 
Business Program, Build Latino, 
and pitch competitions, Gabriela 
refined her strategy, expanded her 
network, and secured new con-
tracts that elevated her firm. One 
pivotal moment came when she 

won GPHCC’s inaugural Accelerate 
Pitch Competition after present-
ing her vision and growth plan. 
Her firm gained credibility, media 
exposure, and new leads, benefits 
that translated into measurable 
revenue increases.

Today, BR Hardscape & Landscape 
Design serves residential, com-
mercial, and municipal clients 
across the region. With a stronger 
brand presence and a clearer value 
proposition, Gabriela now works on 
projects that once felt out of reach. 
She credits GPHCC’s ecosystem for 
helping her develop key business 
skills, from pricing and promotion 
to long-term planning and opera-
tional growth.

In a recent testimonial, Gabriela 
described how she has unlocked 
new possibilities:

“Thanks to the programs and 
connections I made through the 
chamber, I landed my first big 
contract with the city. From that 
moment on, everything changed.”

Gabriela’s success is a reminder of 
what’s possible when entrepreneurs 
gain access to capital, mentorship, 
and networks tailored to their 
needs. Her journey underscores the 
value of organizations like GPHCC 
in ensuring that Latino-owned busi-
nesses not only survive, but thrive. 

Find out more at  
brhardscapedesign.com.

BUILT TO GROW: 
HOW GABRIELA GABRIEL PÁEZ SCALED  
HER LANDSCAPE BUSINESS

Páez, second from left, with Verizon representatives after winning the Accelerate Pitch Competition.
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Winter 2025 SOCCER 2026

LATINO BUSINESSES WIN BIG WITH  
PHILADELPHIA SOCCER 2026

The countdown to the 
2026 Men’s Soccer World 
Cup is on—and for Latino-
owned businesses in Greater 
Philadelphia, it’s more than 
a historic sporting event. 
It’s a once-in-a-generation 
economic opportunity.

W
ith six matches scheduled to 
take place at Lincoln Financial 
Field, Philadelphia is one of 

only 11 US cities selected to host offi-
cial games, welcoming fans from 
across the globe in summer 2026. 
Beyond the pitch, the tournament's 
impact will be felt citywide through 
a surge in hospitality, marketing, 
logistics, and cultural program-
ming needs. Latino entrepreneurs, 
particularly those in event produc-
tion, food services, creative media, 
and promotional goods, are already 
positioning themselves to capitalize 
on this moment.

Early Wins Show Momentum

Several Latino-owned businesses 
have already begun to see tangi-
ble results. Wooder Ice Media, a 
creative production agency known 
for its sharp digital content, and 
Delco Balloons, a growing event 
décor company, have both secured 

vendor contracts related to World 
Cup events. These early wins point 
to the readiness and competitive-
ness of Latino-owned firms when 
given access to major procurement 
channels.

“Connecting and working with 
Soccer 2026 has been a valuable 
partnership for the team and me. 
Being able to create content and 
promote the awesome events that 
Soccer 2026 has curated has been 
a fun experience. We definitely look 
forward to working with Soccer 
2026 once FIFA arrives—they have 
some exciting events planned for 
the city. I can’t wait,” said Hector 
Nuñez, Founder and President of 
Wooder Ice Media.

As the tournament draws closer, 
more opportunities are expected to 
open. Vendor registration remains 
open through the Philadelphia 
Soccer 2026 Host Committee's 
portals, which have committed to 
awarding at least 20% of available 
contracts to certified Small Diverse 
Businesses (SDBs), including 
minority-, women-, disabled-, and 
veteran-owned firms.

Lemon Hill Fan Fest and Citywide 
Celebrations

While match days will anchor the 
experience, the 2026 festivities 
in Philadelphia will extend well 
beyond the stadium. Plans are 
underway for a massive, multi-day 
Fan Fest at Lemon Hill, where tens 
of thousands of fans are expected 
to gather for live broadcasts, music, 
food, and community celebrations, 
all of which will require a broad 
network of vendors and creative 
partners.

"Working with Philadelphia Soc-
cer 2026 has been a tremendous 
opportunity for Delco Balloons. It 

has expanded our visibility, allowed 
us to connect with new audiences, 
and showcased our creativity on 
an international stage. The experi-
ence strengthened our brand as a 
luxury event company and inspired 
us to keep raising the bar in every 
project," said Deyssi Cusba, owner of 
Delco Balloons. 

Events of this magnitude demand 
everything from stage produc-
tion to catering, signage, security, 
sanitation, lighting, and much 
more—sectors where Lati-
no-owned small businesses have 
deep experience and cultural 
relevance.

What Latino Businesses  
Can Do Now

While many contracts are still in 
early stages, one thing is clear: this 
is not the time to wait. Business 
owners who get certified, register 
as vendors, and align their services 
with upcoming needs will be best 
positioned to participate. Services in 
the highest demand are expected 
to include event production and 
logistics, catering and mobile food 
services, branded merchandise and 
promotional items, audio-visual and 
media production, transportation, 
and staffing.

Philadelphia’s Latino business 
community is large, diverse, and 
incredibly entrepreneurial. With the 
right tools and access points, these 
businesses can not only join the 
World Cup action—they can thrive 
because of it.

As the city prepares to welcome 
the world, Latino entrepreneurs are 
preparing to deliver—creatively, cul-
turally, and commercially. And the 
momentum is already building.

Stay up to date: phillyfwc26.com.
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E
     ste otoño, la Greater Phila-
delphia Hispanic Chamber 
of Commerce (GPHCC) lanzó 

Emprende con Gusto, un nuevo tipo 
de programa para un nuevo tipo 
de emprendedor. Diseñada com-
pletamente en español, esta incu-
badora culinaria virtual refleja la 
visión compartida entre la Cámara 
y Jump All In! de Lote 23, Puerto 
Rico, con el objetivo de ayudar a 
más emprendedores de origen 
latino dentro del sector alimentario 
a convertir ideas prometedoras en 
negocios prósperos.

El curso cuenta con un historial 
comprobado en Puerto Rico, donde 
Jump All In! ha estado capacitando 
a chefs, operadores de food trucks 
y creadores de conceptos gas-
tronómicos desde 2022. Tras con-
statar su impacto, GPHCC invitó al 
equipo detrás del pujante parque 
gastronómico Lote 23 en San Juan 
a traer su metodología a la región 
de Filadelfia.

“Creemos en el emprendimiento 
como un vehículo de transfor-
mación”, dijo el equipo de Jump All 
In! “Nuestro programa está diseñado 
para guiar a los creativos culinarios 
desde la idea hasta la ejecución con 
corazón, claridad y comunidad”.

En su debut en Filadelfia, Emprende 
con Gusto recibió participantes 
de todos los rincones de la región: 
algunos ya operaban food trucks, 

mientras que otros se preparaban 
para lanzar su primer concepto. 
Durante diez semanas intensivas, 
recibieron formación práctica en 
liderazgo, contabilidad, control de 
costos, servicio al cliente y desarrollo 
de marca; todo a cargo de expertos 
del sector que hablan español.

Pero el curso va más allá de lo 
básico. Los participantes anteriores 
lo describen como una “experien-
cia que cambia tu vida”, y afirman 

que el programa los ayudó a poner 
orden en el caos del empren-
dimiento.

Emprende con Gusto representa el 
compromiso creciente de apoyar 
a emprendedores inmigrantes y 
de origen latino del sector gas-
tronómico: en su idioma, en sus 
propios términos y con la fluidez 
cultural necesaria para prosperar. 
El curso es virtual, pero el impulso 
que está generando es real.

EMPRENDE CON GUSTO  
IMPULSA A EMPRENDEDORES  
CULINARIOS
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MAKING COMMUNITIES  
HEALTHIER, TOGETHER.

HACER QUE LAS  
COMUNIDADES SEAN MÁS 

SALUDABLES, JUNTOS.

We proudly support GPHCC in empowering 
Hispanic business leaders across our community.

Nos enorgullece apoyar a GPHCC en su 
compromiso con el empoderamiento de líderes 
empresariales hispanos en nuestra comunidad.

JeffersonHealthPlans.com

Parx Casino® is Proud to Support  
the Greater Philadelphia Hispanic  

Chamber of Commerce

GAMBLING PROBLEM? CALL 1-800-GAMBLER
parxcasino.com
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FOR PHILADELPHIA LATINE BUSINESS 
OWNERS, PASSING DOWN CULTURE AND 
BUSINESS INTERTWINE
Today, there are nearly 16,000 Latine-owned businesses in the city,  
but it wasn’t always like this. Success now is the result of generations  
of hard work.

S
econd- and third-generation 
immigrants often represent a 
fresher, more creative perspec-

tive. But four decades ago, the story 
was very different. First-generation 
migrants had to dig deep to suc-
ceed, often with limited resources, 
to pave the way for the second gen-
eration to fulfill their dreams.

“It was a completely different land-
scape.”

David Suro migrated from Mexico 
to Philadelphia in the late 1980s. 
With hard work, no business back-
ground, and almost no money, he 
raised enough to buy a restaurant 
in Center City, now known as Tequi-
las Casa Mexicana. 

Back then, sourcing restaurant sup-
plies, especially ingredients, was a 
major challenge. Basic staples such 
as avocados, cilantro, and epazote 
were unavailable in Philadelphia. 
To offer the best of Mexican cuisine, 
Suro traveled to Chicago to secure 
fresh ingredients.

The love of sharing Mexican food 
runs deep in the Suro family. David 
Suro’s son, Dan Suro, is the owner 
of La Jefa, a coffee and cocktail bar 
that combines the flavors of Guada-
lajara and Philadelphia.

Born in Philadelphia, Dan Suro 
confessed that “everything about La 
Jefa, I've learned through my dad.”

For his father, there’s never been a 
better time for the new generation 
of Latine entrepreneurs.

The community comes first

Amaryllis “Amy” Rivera Nassar, owner 
of Amy Pastelillos in Fishtown, was 
born in North Philadelphia to Puerto 
Rican parents. She grew up watch-
ing her pastor parents giving even 
what they didn't have to the Latine 
community.

While her father gave the sermon, 
her mother showed love to others 
through food. But in 2016, Rivera 
Nassar's life took a turn after she 
lost her mother. 

Cooking became her way of serving 
her Latine community while coping 
with grief. It was the only way Rivera 
Nassar found to feel close to her 
mother and keep her memory alive.

“She's the inspiration and the rea-
son for all of this,” Rivera Nassar said.

At Amy Pastelillos, neighbors, local 
chefs, and even unhoused people 
stop by for food and water, filling 
the corner space with a sense of 
community.

From El Balconcito to Vista Perú

Patricia Toro migrated from Peru 
to Philadelphia more than 30 years 
ago. The eldest of three siblings,  
she was followed by her mother  
and brothers, who sold what  
little they had in Peru to start a  
new life in a city where they knew 
no one. 

Yet in 2005, the Toro family  
opened El Balconcito I, combining 
Peruvian and Portuguese cuisine.  
Three years later, they opened El 
Balconcito II. 

For Toro's oldest son, Matthew 
Alegría, El Balconcito became his 
second home. He spent most of 
his time playing in the restau-
rant's basement while his mother 
worked—a reality for many working 
Latine mothers. 

Now, as a second-generation 
Peruvian-American, the 18-year-old 
Alegría proudly works as a waiter in 
the same restaurant that saw him 
grow up. 

Known in Northeast Philly for El 
Balconcito I and II, the Toro fam-
ily expanded to Old City in 2018, 
opening Vista Perú to compete on 
equal footing with other non-Latine 
restaurants. 

By Némesis Mora, 2 Puntos Platform

2puntosplatform.com
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 Partners in possibility.
Being your power company means so much more than keeping the lights on and 
natural gas flowing. It’s about helping our communities thrive. That’s why we are 
proud to sponsor the Greater Philadelphia Hispanic Chamber of Commerce and 
support the economic growth of the region through Hispanic-owned businesses. 

This is our home, too. And neighbors like you inspire us to make our  
communities even more vibrant, every single day.

Learn more at peco.compeco.com

© PECO Energy Company, 2023. All rights reserved.
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L
as segundas y terceras genera-
ciones de inmigrantes suelen  
  aportar una perspectiva más 

fresca y creativa. Pero hace cuatro 
décadas, la historia era muy distinta.

La primera generación de 
migrantes, a menudo con recursos 
limitados, se esforzó enormemente 
por allanar el camino, permitiendo 
así que la siguiente generación 
haga realidad sus sueños.

“Era un panorama completa-
mente diferente”.

David Suro emigró de México a 
Filadelfia a finales de la década 
del ochenta. Sin experiencia previa 
en los negocios y con recursos muy 
limitados, Suro logró adquirir un 
restaurante en el centro de la ciu-
dad, hoy conocido como Tequilas 
Casa Mexicana.

En aquella época, obtener sum-
inistros para el restaurante (en 
especial, elementos como agua-
cate, cilantro y epazote) era un 
gran desafío. Para poder ofrecer 
lo mejor de la gastronomía mexi-
cana, Suro viajaba hasta Chicago 
en busca de ingredientes frescos.

El amor por la comida mexicana es 
una pasión que corre en su familia. 
Dan Suro, hijo de David y nacido 
en Filadelfia, es el actual propi-
etario de La Jefa, un bar de café y 

cócteles que fusiona los sabores de 
Guadalajara y Filadelfia. 

“Todo lo que sé sobre La Jefa lo 
aprendí de mi papá”, afirmó  
Dan Suro.

Para su padre, este es el momento 
idóneo para las nuevas genera-
ciones de empresarios de origen 
latino.

La comunidad va primero

Amaryllis “Amy” Rivera Nassar, 
dueña de Amy Pastelillos en Fish-
town, nació en el norte de Filadel-
fia, en una familia puertorriqueña. 
Creció viendo a sus padres pastores 
entregar incluso lo que no tenían 
para apoyar a la comunidad latina.

Mientras su padre predicaba, la 
madre expresaba su amor a través 
de la comida. En 2016, la vida de 
Rivera Nassar cambió drástica-
mente con la muerte de esta, y la 
cocina se convirtió en una manera 
de honrar su memoria y procesar 
el dolor.

“Ella es la inspiración y la razón de 
todo esto”, dijo Rivera Nassar.

En Amy Pastelillos, vecinos, chefs 
locales e incluso personas sin hogar 
se detienen por comida y agua, 
dándole al espacio ese mismo 
sentido de comunidad que heredó 
de sus padres.

De El Balconcito a Vista Perú

Patricia Toro emigró del Perú a 
Filadelfia hace más de 30 años.

La siguieron su madre y sus dos 
hermanos menores, quienes vend-
ieron lo poco que tenían en Lima 
para comenzar una nueva vida en 
una ciudad donde no conocían a 
nadie.

En 2005, la familia Toro abrió El 
Balconcito I, un restaurante que 
combina la gastronomía peruana 
con la portuguesa. Tres años más 
tarde, abrieron El Balconcito II.

Para Matthew Alegría, el hijo 
mayor de Toro, El Balconcito se 
convirtió en su segundo hogar. 
Pasaba la mayor parte del tiempo 
jugando en el sótano del restau-
rante mientras su madre traba-
jaba; una realidad común para 
muchas madres trabajadoras de la 
comunidad latina.

Hoy, como joven peruano-es-
tadounidense de segunda gener-
ación, Alegría, de 18 años, trabaja 
orgullosamente como mesero en el 
mismo restaurante que lo vio crecer.

Conocida en el noreste de Filadelfia 
por El Balconcito I y II, la familia 
Toro se expandió hacia Old City en 
2018 al abrir Vista Perú: un paso 
audaz para posicionarse a la par 
de otros restaurantes no latinos.

ARTICLE

PARA LOS DUEÑOS DE NEGOCIOS LATINE EN  
FILADELFIA, TRANSMITIR LA CULTURA Y EL  
EMPRENDIMIENTO VAN DE LA MANO
Hoy existen cerca de 16,000 negocios latinos la ciudad, pero no siempre fue así.  
El éxito actual es el resultado del arduo esfuerzo generacional. 

Por Némesis Mora, 2 Puntos Platform

2puntosplatform.com
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CELEBRATING THE  
SPIRIT OF EXCELENCIA

A
s the Greater Philadel-
phia Hispanic Chamber 
of Commerce marks its 

35th anniversary, we reflect on 
the legacy of the Excelencia 
in Hispanic Business Awards. 
Originally created to elevate 
the visibility of Latino entrepre-
neurs, these awards now do 
even more.

They spotlight the growth of 
program alumni, celebrate 
Hispanic businesses breaking 
into mainstream markets, 
honor legacy businesses that 
have stood the test of time, and 
recognize the partners and 
supporters who go above and 
beyond for our community.

This year’s Breakthrough  
and Accelerate awardees  
surpassed expectations,  
building lasting businesses 
during challenging times.  
The Above & Beyond award 
honors a five-year partner-
ship born out of necessity 
and strengthened by shared 
commitment.

Together, these awardees 
represent the resilience, inno-
vation, and unity that define 
our region’s Latino business 
community.

We are proud to present the 
2025 Excelencia in Hispanic 
Business Award recipients.

CELEBRAR EL ESPÍRITU 
DE LA EXCELENCIA

A
l conmemorar el 35.º aniver-
sario de la Cámara de Comer-
cio Hispana de la Región de 

Filadelfia, reflexionamos sobre el 
legado de los premios Excelencia 
en los Negocios Hispanos. 

Originalmente creados para elevar 
la visibilidad de los empresarios 
latinos, estos reconocimientos hoy 
representan mucho más: celebran 
el crecimiento de los participantes 

de programas de desarrollo, desta-
can a las empresas hispanas que 
han alcanzado mercados princi-
pales, rinden homenaje a negocios 
consolidados que han perdurado 
por décadas, y reconocen a los ali-
ados y colaboradores que superan 
las expectativas en su apoyo a 
nuestra comunidad.

Los galardonados de este año 
en las categorías “Breakthrough” 

y “Accelerate” desafiaron los 
pronósticos y construyeron 
empresas duraderas en tiem-
pos dif íciles. El premio “Above & 
Beyond” honra una alianza que 
nació de la necesidad y hoy cele-
bra cinco años de colaboración.

Nos enorgullece presentar a los 
galardonados de los premios Excel-
encia 2025.
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washcyclelaundry.com

G
abriel Mandujano is the founder 
and owner of Wash Cycle Laun-
dry, a mission-driven business 

that has combined sustainability 
and social impact since launching 
in 2010. Headquartered in Philadel-
phia, Wash Cycle Laundry operates 
as an eco-friendly laundry service 
that reduces the environmental 
footprint of traditional laundry oper-
ations. Just as notably, the company 
serves as a stepping stone for vul-
nerable adults—including returning 
citizens and individuals overcoming 
barriers to employment—by offer-
ing job opportunities that lead to 
long-term career growth.

Prior to founding Wash Cycle 
Laundry, Gabriel brought a global 
lens to his work in sustainability and 
development. He served as Man-
ager of Strategic Alliances at the 
Center for Sustainable Transport in 
Mexico City, where he developed 
partnerships with international 
NGOs and government agencies. 
In Philadelphia, he previously led 
community revitalization efforts as 
Executive Director of The Enterprise 
Center Community Development 
Corporation, where he spearheaded 
neighborhood planning, launched 

the award-winning Walnut Hill 
Street Team, and helped design 
the Center for Culinary Enterprises, 
a food incubator that continues to 
serve local entrepreneurs.

What inspired you to start your 
business?

I was active in Philadelphia’s non-
profit community development 
circles in the 2000s, and was really 
excited about the “Green Collar Econ-
omy”—the idea that there were big 
opportunities to create businesses 
that could advance sustainability 
while creating good, accessible jobs.

What’s one habit you have that 
your team might find amusing or 
surprising?

I have to walk while I talk. If I’m on 
the phone with somebody, chances 
are I’m walking around in circles in 
my office or roaming the plant floor.

What is the most rewarding aspect 
of owning your business?

Seeing people advance through the 
company. Over half of our salaried 
production supervisors started on 
the front line. That jump makes a 
meaningful difference in a family’s 
economic situation.

What is one thing you wish you  
had known before starting your 
business?

What it truly means to run a  
business that is open close to 
24/7/365.

What’s a key lesson you’ve learned 
from a failure or setback?

To think critically about what hap-
pened, and to try to differentiate  
the failures that were caused by 
errors in process or decision-mak-
ing from the failures that were 
caused by bad luck. You need 
to react very quickly to solve the 
former and learn to forgive yourself 
for the latter. “Business trauma” is a 
real thing, and you don’t want your 
past traumas to be the governing 
factor for your future business 
decisions.

What advice would you give to 
aspiring entrepreneurs?

Seek out other entrepreneurs. 
There’s a lot of advice out there for 
entrepreneurs by non-entrepre-
neurs, and some of it is very good. 
But make sure the perspective of 
other entrepreneurs is included in 
your advice diet.

BREAKTHROUGH:  
WASH CYCLE  
LAUNDRY
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PREMIO REVELACIÓN:  
WASH CYCLE LAUNDRY

G
   abriel Mandujano es el  
   fundador y propietario de Wash 
Cycle Laundry, una empresa 

con un gran propósito que, desde 
su lanzamiento en 2010, ha combi-
nado la sostenibilidad y el impacto 
social. Con sede en Filadelfia, Wash 
Cycle Laundry cuenta con un ser-
vicio de lavandería ecológico que 
reduce la huella ambiental de las 
operaciones tradicionales del rubro. 
Es igualmente destacable que la 
empresa funciona como una plata-
forma de inserción laboral para 
adultos en situación vulnerable, 
incluyendo personas exconvictas y 
sujetos que enfrentan barreras para 
acceder a un empleo, ofreciéndoles 
oportunidades laborales que con-
ducen a un crecimiento profesional 
a largo plazo.

Antes de fundar Wash Cycle Laun-
dry, Gabriel aportó una perspectiva 
global a sus diferentes trabajos 
en sostenibilidad y desarrollo. Se 
desempeñó como Gerente de 
Alianzas Estratégicas en el Cen-
tro de Transporte Sustentable en 
Ciudad de México, donde desarrolló 
alianzas con ONG internacionales y 
agencias gubernamentales. En Fil-
adelfia, lideró iniciativas de revital-
ización comunitaria como Director 
Ejecutivo de The Enterprise Center 
Community Development Corpora-
tion, donde dirigió la planificación 
barrial, lanzó el galardonado Wal-
nut Hill Street Team y contribuyó 
al diseño del Center for Culinary 
Enterprises, una incubadora de 
alimentos que continúa apoyando 
a emprendedores locales.

¿Qué te inspiró a iniciar tu  
negocio?

Estuve muy involucrado en el 
ámbito del desarrollo comunitario 

sin fines de lucro en Filadelfia 
durante la década de 2000,  
y me entusiasmaba mucho la  
idea de una “economía de 
empleos verdes”: la noción de  
que existían grandes oportuni-
dades para crear empresas que 
promovieran la sostenibilidad 
mientras generaban empleos  
buenos y accesibles.

¿Cuál es un hábito tuyo que tu 
equipo podría encontrar curioso o 
sorprendente?

Necesito caminar mientras hablo. 
Si estoy en una llamada, lo más 
probable es que esté caminando 
en círculos por mi oficina o recor-
riendo la planta.

¿Qué es lo más gratificante de 
tener tu propio negocio?

Ver cómo las personas progresan 
dentro de la empresa. Más de la 
mitad de nuestros supervisores de 
producción asalariados comen-
zaron en la línea de producción. 
Ese ascenso marca una diferen-
cia significativa en la situación 
económica de una familia.

¿Qué es algo que hubieras querido 
saber antes de iniciar tu negocio?

Lo que realmente significa diri-
gir una empresa que opera casi 
24/7/365.

¿Cuál es una lección clave que has 
aprendido de un fracaso o revés?

Pensar de forma crítica sobre lo 
ocurrido, y tratar de distinguir entre 
los fracasos causados por errores 
en procesos o toma de decisiones, 
y aquellos provocados por mala 
suerte. Hay que actuar con rapi-
dez para solucionar los primeros, y 
aprender a perdonarse a uno mismo 
por los segundos. El “trauma empre-
sarial” es algo real, y no quieres que 
tus traumas pasados dicten tus 
decisiones empresariales futuras.

¿Qué consejo le darías a quienes 
aspiran a emprender?

Busca conectar con otros emprend-
edores. Hay mucho consejo por 
ahí para emprendedores dado por 
personas que no lo son, y algunos 
son muy buenos. Pero asegúrate de 
incluir la perspectiva de otros empre-
sarios en tu "dieta de consejos". 
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ABOVE & BEYOND:  
CASHMAN & ASSOCIATES
cashmanandassociates.com

F
ew names carry as much cachet 
in Philadelphia’s lifestyle market-
ing scene as Nicole Cashman. 

As founder and CEO of Cashman & 
Associates, she’s been at the helm of 
one of the region’s most sought-af-
ter communications firms for over 
two decades. From launching luxury 
hotels to shaping city-wide events 
and elevating nonprofit brands, 
Nicole has built more than a busi-
ness—she’s built a legacy.

What began as a solo venture has 
grown into a national agency with 
a footprint in every major US media 
market. Cashman & Associates has 
become the go-to for clients who 
value polish, strategy, and cultural 
relevance, thanks in large part to 
Nicole’s instinct for what moves peo-
ple and markets.

As such, it was a no-brainer for GPHCC 
to partner with Cashman & Associates 
to promote Dine Latino Restaurant 
Week. Five years later, Cashman 
and her team continue to support, 
promote, and advance the Latino 
culinary scene beyond their scope. 

What motivates your organization 
to go above and beyond in serving 
the Latino business community?

The Latino business community in 
the Greater Philadelphia region has 
such a substantial impact on the 
region’s culture and economy. It’s an 
honor to be able to support the entre-
preneurs who make our region shine.

What’s the most impactful initiative 
your organization has launched?

We’re thankful for our collaboration 
with the Dine Latino Restaurant 
Week program, spearheaded and 
run by the Greater Philadelphia 
Hispanic Chamber of Commerce. 
Through our collaboration, we’ve 
been able to drive impactful expo-
sure to Latino businesses in the 
region in a mix of print, digital, 
broadcast and social media coverage 
totaling over 389,000,000 media 
impressions and 843,000 social 
media impressions.

If your organization had a motto, 
what would it be?

We tell your story to the world.

What’s the proudest moment in 
your organization’s history?

As we approach our 25th anniversary 
in 2026, it’s nearly impossible to pick 
one moment that stands out above 
the rest. We’ve had the opportunity 
to work on some of the biggest 
moments in the region’s history since 
founding the company in 2001, from 
the RNC and DNC, the NBA All-Star 
Game, Made in America, Live8, Wawa 
Welcome America, multiple Royal 
visits, and so much more.

What’s the next big goal your orga-
nization is working towards?

We’ll be working on several projects 
for the nation’s 250th anniversary, 
making 2026 an extraordinary year 
for Cashman & Associates.

What is the most important value 
that guides your organization’s 
decisions?

Integrity, excellence, and creativity. I 
founded Cashman & Associates 25 
years ago to make an impact while 
doing what I love, and I couldn’t do 
what I do without the diligent work 
and dedication of my team.

What accomplishments of your 
organization are you most excited 
to share with the GPHCC?

One of our most rewarding cam-
paigns is our work with the Greater 
Philadelphia Hispanic Chamber of 
Commerce on Dine Latino Restaurant 
Week. Year after year, we are honored 
to work with businesses of all sizes to 
bring awareness to their passion for 
food and bringing people together.

How does your organization stay 
connected with the community it 
serves?

One of our core values is community, 
and through our work with countless 
nonprofit organizations and commu-
nity partners, we stay engaged and 
dedicated to cultivating connections 
that propel the region forward.

What’s one thing people may not 
know about your organization’s 
work?

We are the most dynamic agency 
in the country, offering integrated 
services including strategic special 
events, influencer marketing and 
engagement, experiential and event 
marketing, crisis communications, 
community immersion, VIP services, 
brand management, social media, 
and, of course, public relations.
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PREMIO SUPERAR EXPECTATIVAS:  
CASHMAN & ASSOCIATES

P
     ocos nombres tienen tanto 
 peso en el mundo del market-
ing orientado al estilo de vida 

en Filadelfia como Nicole Cash-
man. Como fundadora y directora 
ejecutiva de Cashman & Associ-
ates, lidera una de las agencias de 
comunicación más reconocidas de 
la región desde hace más de dos 
décadas. Desde el lanzamiento 
de hoteles de lujo hasta la organi-
zación de eventos a nivel ciudad y la 
promoción de marcas sin fines de 
lucro, Nicole ha construido más que 
una empresa: ha creado un legado.

Lo que comenzó como un empren-
dimiento personal se ha transfor-
mado en una agencia nacional 
con presencia en los principales 
mercados mediáticos de Estados 
Unidos. Cashman & Associates se ha 
convertido en la firma de referencia 
para clientes que valoran el estilo, 
la estrategia y la relevancia cul-
tural. En buena parte, es gracias al 
instinto de Nicole para identificar lo 
que mueve a personas y mercados.

Por eso, para la GPHCC resultó 
natural aliarse con Cashman & 
Associates para la promoción de 
Dine Latino Restaurant Week. 
Cinco años después, Cashman y su 
equipo siguen apoyando, promovi-
endo y elevando la escena culinaria 
latina, más allá del alcance original 
de su labor.

¿Qué motiva a su organización 
a ir más allá en el servicio a la 
comunidad empresarial latina?

La comunidad empresarial latina 
de la región del Gran Filadelfia 
tiene un impacto muy importante 
en la cultura y la economía de la 
zona. Es un honor poder apoyar 
a los emprendedores que hacen 
brillar nuestra región.

¿Cuál es la iniciativa más impac-
tante que han puesto en marcha?

Estamos agradecidos por la colabo-
ración en la semana de los restau-
rantes latinos, el programa Dine 
Latino Restaurant Week, impulsado 
y dirigido por la Cámara de Comer-
cio Hispana del Gran Filadelfia. 
Gracias a nuestra contribución, 
hemos podido dar una gran visib-
ilidad a las empresas latinas de la 
región a través de una cobertura 
que combina medios impresos, dig-
itales, televisivos y redes sociales. La 
difusión obtuvo un total de más de 
389 millones de impresiones en los 
medios de comunicación, y 843 mil 
impresiones en las redes sociales.

Si su organización tuviera un 
lema, ¿cuál sería?

Contamos su historia al mundo.

¿Cuál es el momento del que se 
sienten más orgullosos en la histo-
ria de la compañía?

A medida que nos acercamos a 
nuestro 25.º aniversario en 2026, es 
casi imposible elegir un momento 
que destaque por encima del resto. 
Desde que se fundó la empresa 
en 2001, hemos tenido la oportuni-
dad de trabajar en algunos de los 
momentos más importantes de la 
historia de la región: desde la Con-
vención Nacional Republicana y la 
Convención Nacional Demócrata 
hasta el All Star de la NBA, Made in 
America, Live8 y Wawa Welcome 
America, incluyendo también múl-
tiples visitas reales y mucho más.

¿Cuál es el próximo gran objetivo 
por el que trabaja su organización?

Trabajaremos en varios proyectos 
para el 250.º aniversario de la nación, 
lo que hará de 2026 un año extraor-
dinario para Cashman & Associates.

¿Cuál es el valor más importante 
que guía sus decisiones?

La integridad, la excelencia y la 
creatividad. Fundé Cashman & 
Associates hace 25 años para dejar 
una huella mientras hacía lo que 
me gusta; y no podría hacer lo que 
hago sin el trabajo diligente y la 
dedicación de mi equipo.

¿Qué logros de su organización le 
entusiasma más compartir con la 
GPHCC?

Una de las campañas más grati-
ficantes es nuestro trabajo con la 
Cámara de Comercio Hispana del 
Gran Filadelfia en el Dine Latino 
Restaurant Week: año tras año, 
tenemos el honor de trabajar con 
empresas de todos los tamaños 
para dar a conocer su pasión por la 
comida y unir a las personas.

¿Cómo se mantiene su organi-
zación conectada con la comuni-
dad en la que presta sus servicios?

Uno de nuestros valores fundamen-
tales es la comunidad y, a través 
del trabajo con innumerables 
organizaciones sin fines de lucro y 
socios comunitarios, nos mantene-
mos comprometidos y dedicados a 
cultivar conexiones que impulsen el 
avance de la región.

¿Qué es lo que la gente tal vez no 
sepa sobre el trabajo de su orga-
nización?

Somos la agencia más dinámica 
del país y ofrecemos servicios 
integrados que incluyen eventos 
especiales estratégicos, marketing 
y compromiso de influencers, mar-
keting experiencial y de eventos, 
comunicaciones de crisis, inmersión 
en la comunidad, servicios VIP, 
gestión de marcas, redes sociales y, 
por supuesto, relaciones públicas.
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Winter 2025AWARDEES

ACCELERATE: 
LA CASA POST

F
rom Bogotá to Philadelphia, 
Bernardo Morillo has built a 
career defined by versatility, 

vision, and a deep commitment 
to storytelling. A two-time Mid-At-
lantic Emmy winner, Morillo 
has earned accolades from the 
National Black Programming 
Consortium, the Black Art Alli-
ance, and the Gracie Awards. His 
creative reach spans directing, 
cinematography, editing, and pro-
ducing—skills he brings together 
seamlessly as the founder of La 
Casa Post, a full-service production 
and post-production company.

Morillo’s recent work includes 
co-producing Sitting Still, a doc-
umentary on landscape architect 
Laurie Olin, and directing Broken 
Dreams, a short film for the  
BBC investigating mental health 
in the veterinary field. Whether 
crafting bilingual documentaries 
or shaping visual campaigns for 
brands, Morillo is known for elevat-
ing every frame with clarity and 
purpose.

What inspired you to start your 
business?

The concept of entrepreneurship 
has always fascinated me. I started 
as a freelancer, and later, I secured 
a full-time position as a senior 
editor at a reputable production 
company in Philadelphia. However, 
I was always curious to start my 
own thing. Finally, I jumped ship in 
2013.

What’s one habit you have that 
your team might find amusing or 
surprising?

My passion for poetry. 

How do you keep your workspace 
from turning into a chaotic mess, or 
do you embrace the creative chaos?

Creative chaos is a myth. I can't 
operate in chaos. That is also a moti-
vator to run your own business. 

What is the most rewarding aspect 
of owning your business?

Well, when you win, YOU win.

What qualities do you value most in 
an employee?

Loyalty, competence, sincerity.

What is your business’s greatest 
strength?

The capacity to scale up or down as 
needed.

What is one thing you wish you 
had known before starting your 
business?

It is a mindset, a way of life. It took 
me a while to learn that.

Who has been your biggest influ-
ence or mentor in your business 
journey?

My biggest influence is Howard 
McCabe, owner of Blue Visual 
Effects. My biggest mentor is  
Ivan Juzang, owner of MEE  
Productions.

What is one change you’d like  
to see in the local business  
community?

Bigger budgets.

What’s one habit you’ve adopted 
that has made a significant impact 
on your business?

Work hard, pay attention, and have 
a real friend on your team.

How do you start your day, and 
what’s the first thing you do after 
waking up?

Sadly, checking the phone is always 
the first thing before breakfast with 
my family, then ten minutes of pet-
ting the dog. 

How do you balance work and  
personal life?

Sometimes the only way is to take 
a few days off somewhere far away. 
My partner and my son are great 
anchors. I also have a sweet, very 
calming dog.

lacasapost.tv
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Winter 2025 AWARDEES

PREMIO  
ACELERACIÓN:  
LA CASA POST

D
    e Bogotá a Filadelfia,  
   Bernardo Morillo ha constru-
ido una carrera marcada por 

la versatilidad, la visión y un firme 
compromiso con la narración. 
Ganador de dos premios Emmy 
de la región del Atlántico Medio, 
Morillo ha sido reconocido por el 
National Black Programming Con-
sortium, la Black Art Alliance y los 
Gracie Awards. Su enfoque creativo 
abarca dirección, cinematografía, 
edición y producción; habilidades 
que combina con maestría como 
fundador de La Casa Post, una 
empresa integral de producción y 
posproducción.

Entre sus proyectos recientes, 
se destacan la coproducción de 
Sitting Still, un documental sobre 
el arquitecto paisajista Laurie Olin, 
y la dirección de Broken Dreams, 
un cortometraje para la BBC que 
investiga la salud mental en el 
sector veterinario. Ya sea desarrol-
lando documentales bilingües o 
creando campañas visuales para 
marcas, Morillo se caracteriza por 
elevar cada encuadre con claridad 
y propósito.

¿Qué lo inspiró a iniciar su  
negocio?

El concepto de emprendimiento 
siempre me ha fascinado. Empecé 
como autónomo y más tarde con-
seguí un puesto a tiempo completo 

como editor sénior en una repu-
tada productora de Filadelfia, pero 
siempre sentí curiosidad por iniciar 
mi propio proyecto. Finalmente, di 
el salto en 2013.

¿Qué hábito suyo podría resultar 
divertido o sorprendente para su 
equipo?

Mi pasión por la poesía.

¿Cómo evita que su espacio de 
trabajo se convierta en un caos,  
o acepta el caos creativo?

El caos creativo es un mito. No 
puedo trabajar en el caos. Eso tam-
bién es una motivación para dirigir 
tu propio negocio.

¿Cuál es el aspecto más gratif-
icante de tener una compañía 
propia?

Bueno, cuando ganas, ganas TÚ.

¿Qué cualidades valora más en 
un empleado?

Lealtad, competencia, sinceridad.

¿Cuál es la mayor fortaleza de su 
negocio?

La capacidad de ampliarse o redu-
cirse según sea necesario.

¿Qué es lo que le hubiera gustado 
saber antes de comenzar?

Es una mentalidad, una forma  
de vida. Me llevó un tiempo  
aprenderlo.

¿Quién ha sido su mayor influ-
encia o mentor en su trayectoria 
empresarial?

La mayor influencia ha sido How-
ard McCabe, propietario de Blue 
Visual Effects, y el mayor mentor, 
Ivan Juzang, propietario de MEE 
Productions.

¿Qué cambio le gustaría ver en la 
comunidad empresarial local?

Presupuestos más grandes.

¿Qué hábito adoptado ha tenido 
un impacto significativo en su 
negocio?

Trabajar duro, prestar atención y 
tener un amigo de verdad en el 
equipo.

¿Cómo empieza el día y qué es lo 
primero que hace al despertarse?

Desayuno con mi familia, acaricio 
al perro durante 10 minutos y, por 
desgracia, lo primero que hago 
siempre es mirar el teléfono.

¿Cómo equilibra su vida laboral y 
personal?

A veces, la única forma es reservar 
unos días de vacaciones en algún 
lugar lejano. Mi pareja y mi hijo son 
un gran apoyo. También tengo un 
perro muy dulce y tranquilo.
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MEMBER DIRECTORY

ACCOUNTING 
 
Fernando Suarez & Co. 
(215) 457-2100 
suarezoffice.com 
 
GG CPA Services 
(856) 219-4100 
ggcpaservices.com 
 
GH Accounting & Tax Svc 
(267) 777-2109 
Ghaccountingtaxservices.com 
 
Mi Negocio Business 
Solutions 
(215) 621-6944 
 
PN Bookkeeping & Tax Svc 
(856) 383-0708 
pnbookkeepingtaxes.com 
 
Sage Business Advisors 
(267) 642-1120 
 
TaxSpace 
(267) 630-1093 
taxspace.org 
 
ARCHITECTURE 
 
Azar Design Co. 
(718) 374-3422 
azardzn.com 
 
Green North Studio 
(445) 221-8676 
greennorthstudio.com 
 
OZ Collaborative 
(215) 386-8191 
ozcollaborative.com 
 
Parallel Architecture 
Studio 
(267) 271-5799 
prll.studio 
 
PZS Architects 
(215) 483-1915 
pzsarchitects.com 
 
SITIO a+u 
(215) 268-3822 
SITIOau.com 
 
 

Supreme Architects 
(267) 639-4615 
supremearchitectsllc.com 
 
ARTS, ENTERTAINMENT  
& RECREATION 
 
Conjunto Folklorico R&D  
de Panama 
(917) 612-1546 
@ritmoydanzas507 
 
EZV Giant Creator 
(979) 307-8129 
artezv.com 
 
Ferreira Tours Personalizados 
(267) 467-0185, IG: 
@FerreiraToursPersonalizados 
 
Philadelphia 76ers 
hbse.com 
 
Philadelphia Theatre 
Company 
(215) 985-1400 
Philadelphiatheatre 
company.org 
 
Tenangos Philly 
(215) 668-4899 
 
Vagaballin Creative 
(267) 770-0734 
vagaballin.com 
 
Visit Philadelphia 
(267) 765-0367 
X.com/PhillyTeAma 
 
Viulevel 
(845) 764-6043 
 
Waxery 
(267) 469-8213 
Waxery.org 
 
Wegryn Enterprises 
(215) 280-9647 
wegrynenterprises.com 
 
AUTOMOBILE 
 
Marz Auto Central 
(267) 236-3614 
 
 

BANKING & FINANCE 
Asian Bank 
(215) 592-1188 
theasianbank.com 
 
Citadel Credit Union 
(610) 380-7082 
citadelbanking.com 
 
Customers Bank 
(267) 758-7105 
customersbank.com 
 
Finanta 
(717) 393-2351 
finanta.org 
 
Fulton Bank 
(267) 602-2603 
fultonbank.com 
 
JPMorgan Chase & Co 
(215) 864-5768 
jpmchase.com 
 
Meridian Bank 
(215) 845-0540 
meridianbanker.com 
 
Philadelphia Federal Credit 
Union 
(215) 934-3582 
pfcu.com 
 
TD Bank Philadelphia 
(888) 751-9000 
tdbank.com 
 
Wells Fargo 
(267) 303-5998 
 
WSFS 
(610) 535-4510 
wsfsbank.com 
 
CONSTRUCTION 
 
Acore Construction 
(832) 549-2941 
AcoreConstruction.com 
 
Ap Roofing 
(267) 810-7723 
aproofingpa.com 
 
 

BR Hardscape & Landscape 
Design+ 
(267) 581-2295 
brhardscapedesign.com 
 
Daily Garden Landscaping 
(201) 921-5634 
dailygardenlandscaping.com 
 
Damaso Painting 
(267) 428-6218 
damasopainting.com 
 
Diaz General Construction 
(215) 687-6641 
 
DL Metal Design 
(215) 701-3988 
dlmetaldesign.com 
 
E&G Prestige Construction 
(267) 391-8994 
egprestigeconstruction.com 
 
EK Demolition 
(215) 278-2197 
 
Elite General Contracting 
(646) 797-1816 
 
Elon Affordable Housing 
(215) 884-0500 
elondevelopment.com 
 
FH Demolition 
(215) 225-0456 
fhdemolition.com 
 
GLZ Construcción & 
Cleaning Services 
(484) 684-4124 
 
I&O innovations 
(267) 701-9312 
iandoinnovations.com 
 
J Meza Construction 
(215) 224-3705 
Jmezaconstruction.com 
 
JJS Property Services 
(267) 600-2571 
 
Laras Construcción 
(445) 866-0338 
 
 

King Construction Inc. 
(215) 294-7012 
 
Liv Build Media 
(267) 272-7220 
 
Martin Lautz Construction 
(215) 264-9680 
 
Philadelphia Flooring 
Solutions 
(844) 356-6739 
philadelphiaflooringstore.com 
 
Premier PM 
(267) 939-0959 
premierpmgroup.com 
 
Prime Touch Pro Painting 
(215) 406-5527 
 
Pro Turn Constructions 
(215) 433-0049 
proturnconstruction.com 
 
Q & L Electric 
(267) 255-1183 
qlelectricsolution.com 
 
Restrepo Painting  
& Remodeling 
(267) 270-1081 
 
Rodriguez Painting Svc 
(267) 202-7655 
rodriguezpaintingsvcs.com 
 
Spogue Kitchens & Bath 
(610) 902-9860 
spogue.com 
 
The Sherwin Williams 
Company 
(610) 337-0876 
sherwin-williams.com 
 
Torrado Distributors 
(215) 423-2947 
torradodist.com 
 
Unique Installations 
(267) 252-8656 
Uniqueinstallations.net 
 
UrbanScape Solutions 
(267) 609-4285 
urbanscapesolutions.com 

Vilomar Ventures 
(912) 574-4297 
 
CONSULTANCY 
 
Agua Arc 
(215) 346-6991 
 
All Business 
(267) 407-3422 
allbusinessphl.com 
 
Black Squirrel Collective 
(267) 223-7803 
blacksquirrel.co 
 
Carolina Hausmann-
Stabile 
(203) 570-3706 
 
Consultoria Amigas 
Unidas 
(717) 4312096 
consultoriaamigasunidas.
godaddysites.com/ 
 
Crisis Plus Strategies 
(856) 215-4440 
crisisplusstrategies.com 
 
Cultured Enuf 
(267) 315-2498 
culturedenuf.com 
 
Edison Freire 
(267) 340-3667 
 
I Fly Forward 
(267) 850-3833 
IFlyForward.com 
 
Link Inc.People 
(908) 922-9015 
 
Myriagon Consulting 
(267) 961-9194 
myriagonconsulting.com 
 
Quantum Effective 
Solutions 
(445) 243-8446 
quantumeffectivesolutions
.com 
 
Red to Green Consulting 
(267) 847-4032 
redtogreenconsulting.net 

Rezultz Team 
(866) 584-8008 
rezultzteam.com/ 
 
Rotreca 
(267) 938-9488 
 
RPM Consulting Group 
(267) 972-5341 
rpmconsulting.group 
 
Sale Strategy 
(714) 614-2516 
salestrategy.consulting 
 
Significant Business 
Results 
(610) 529-2441 
significantbusinessresults.
com 
 
SOYARANYA 
(267) 634-2017 
 
Turtle on Post 
(215) 901-4290 
 
Compassionate Consultants 
(215) 908-2642 
Compassionate-
consultants.com 
 
Victrix Global 
(610) 613-1569 
victrixglobal.com 
 
ECONOMIC 
DEVELOPMENT 
 
Ben Franklin Technology 
Partners of SE PA 
(215) 972-6700 
 
GS 10,000 Small Business 
at CCP 
(267) 299-5901 
10ksbapply.com 
 
Hilco Redevelopment 
Partners 
(215) 907-8345 
hilcoredev.com 
 
PIDC 
(215) 496-8151 
pidcphila.com 
 

EDUCATION 
 
Cardenio Consulting 
(215) 779-3915 
cardeniconsulting.com 
 
ConEmpatIA 
(305) 337-8451 
coenpatia.com 
 
Esperanza 
(215) 221-2525 
esperanza.us 
 
Ixe Advising 
(602) 750-3690 
ixeadvising.com 
 
M Claudio Enterprise 
(215) 357-1845 
myraidaclaudio.com 
 
PHL Health Safety Training 
(215) 403-1176 
phlcpr.com 
 
Rubens Sales Academy 
(267) 597-4859 
rubenssa.com 
 
Spanish Workshop for 
Children 
(610) 489-5595 
spanishworkshopforchildr
en.com 
 
ENERGY 
 
EV Fast 
(215) 485-7793 
evfastandgo.com 
 
Philadelphia Gas Works 
215-684-6353 
pgworks.com/ 
 
ENTERTAINMENT 
 
Brio Music Group 
(215) 768-1925 
BRIOMUSICGROUP.COM 
 
 
Delco Balloons 
(215) 490-0324 
delcoballoons.com 
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King Construction Inc. 
(215) 294-7012 
 
Liv Build Media 
(267) 272-7220 
 
Martin Lautz Construction 
(215) 264-9680 
 
Philadelphia Flooring 
Solutions 
(844) 356-6739 
philadelphiaflooringstore.com 
 
Premier PM 
(267) 939-0959 
premierpmgroup.com 
 
Prime Touch Pro Painting 
(215) 406-5527 
 
Pro Turn Constructions 
(215) 433-0049 
proturnconstruction.com 
 
Q & L Electric 
(267) 255-1183 
qlelectricsolution.com 
 
Restrepo Painting  
& Remodeling 
(267) 270-1081 
 
Rodriguez Painting Svc 
(267) 202-7655 
rodriguezpaintingsvcs.com 
 
Spogue Kitchens & Bath 
(610) 902-9860 
spogue.com 
 
The Sherwin Williams 
Company 
(610) 337-0876 
sherwin-williams.com 
 
Torrado Distributors 
(215) 423-2947 
torradodist.com 
 
Unique Installations 
(267) 252-8656 
Uniqueinstallations.net 
 
UrbanScape Solutions 
(267) 609-4285 
urbanscapesolutions.com 

Vilomar Ventures 
(912) 574-4297 
 
CONSULTANCY 
 
Agua Arc 
(215) 346-6991 
 
All Business 
(267) 407-3422 
allbusinessphl.com 
 
Black Squirrel Collective 
(267) 223-7803 
blacksquirrel.co 
 
Carolina Hausmann-
Stabile 
(203) 570-3706 
 
Consultoria Amigas 
Unidas 
(717) 4312096 
consultoriaamigasunidas.
godaddysites.com/ 
 
Crisis Plus Strategies 
(856) 215-4440 
crisisplusstrategies.com 
 
Cultured Enuf 
(267) 315-2498 
culturedenuf.com 
 
Edison Freire 
(267) 340-3667 
 
I Fly Forward 
(267) 850-3833 
IFlyForward.com 
 
Link Inc.People 
(908) 922-9015 
 
Myriagon Consulting 
(267) 961-9194 
myriagonconsulting.com 
 
Quantum Effective 
Solutions 
(445) 243-8446 
quantumeffectivesolutions
.com 
 
Red to Green Consulting 
(267) 847-4032 
redtogreenconsulting.net 

Rezultz Team 
(866) 584-8008 
rezultzteam.com/ 
 
Rotreca 
(267) 938-9488 
 
RPM Consulting Group 
(267) 972-5341 
rpmconsulting.group 
 
Sale Strategy 
(714) 614-2516 
salestrategy.consulting 
 
Significant Business 
Results 
(610) 529-2441 
significantbusinessresults.
com 
 
SOYARANYA 
(267) 634-2017 
 
Turtle on Post 
(215) 901-4290 
 
Compassionate Consultants 
(215) 908-2642 
Compassionate-
consultants.com 
 
Victrix Global 
(610) 613-1569 
victrixglobal.com 
 
ECONOMIC 
DEVELOPMENT 
 
Ben Franklin Technology 
Partners of SE PA 
(215) 972-6700 
 
GS 10,000 Small Business 
at CCP 
(267) 299-5901 
10ksbapply.com 
 
Hilco Redevelopment 
Partners 
(215) 907-8345 
hilcoredev.com 
 
PIDC 
(215) 496-8151 
pidcphila.com 
 

EDUCATION 
 
Cardenio Consulting 
(215) 779-3915 
cardeniconsulting.com 
 
ConEmpatIA 
(305) 337-8451 
coenpatia.com 
 
Esperanza 
(215) 221-2525 
esperanza.us 
 
Ixe Advising 
(602) 750-3690 
ixeadvising.com 
 
M Claudio Enterprise 
(215) 357-1845 
myraidaclaudio.com 
 
PHL Health Safety Training 
(215) 403-1176 
phlcpr.com 
 
Rubens Sales Academy 
(267) 597-4859 
rubenssa.com 
 
Spanish Workshop for 
Children 
(610) 489-5595 
spanishworkshopforchildr
en.com 
 
ENERGY 
 
EV Fast 
(215) 485-7793 
evfastandgo.com 
 
Philadelphia Gas Works 
215-684-6353 
pgworks.com/ 
 
ENTERTAINMENT 
 
Brio Music Group 
(215) 768-1925 
BRIOMUSICGROUP.COM 
 
 
Delco Balloons 
(215) 490-0324 
delcoballoons.com 
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Live! Casino and Hotel 
(443) 842-1992 
livecasinohotelphilly.com 
 
Queen & Rook Game Cafe 
(215) 995-0043 
queenandrookcafe.com 
 
Rivers Casino-Philadelphia 
(215) 717-3757 
sugarhousecasino.com 
 
Tico Productions & Sports 
(816) 321-2021 
ticoproductions.com 
 
FINANCIAL SERVICES 
 
Alegre Wealth Mgmt 
(610) 410-9440 
alegrewealth.com 
 
Ameriprise Financial - 
Joseph J. Skwara CFP, CFS 
(856) 741-8000 x 335 
ameripriseadvisors.com/jo
seph.j.skwara 
 
Aries Wealthness 
(215) 570-0610 
Financial-Nectar.com 
 
Baird Wealth Management 
(610) 238-6641 
mcguirediazgroup.bairdwealth
.com 
 
Fast Credit USA 
(856) 213-2733 
fastcreditusa.com 
 
John Anthony Escobar 
Edwards 
(201) 317-0602 
 
Kita, Gorman & Associates 
- Ameriprise Financial 
(484) 750-5731 
ameripriseadvisors.com/k
aren.1.machin 
 
Northwestern Mutual - 
Daniel Muñoz 
(856) 495-5386 
northwesternmutual.com/f
inancial/advisor/daniel-
munoz/ 

Sanchez Falu Tax Multi Svc 
(267) 639-8866 
 
FOOD 
 
Amy's Pastelillos 
(215) 669-9663 
Amyspastelillos.com 
 
Coffee Sweet & More 
(267) 301-8164 
 
Deliciasweetrays 
(267) 275-9711 
 
Grays Ferry Coffee 
(215) 433-3901 
graysferrycoffee.com 
 
Helados Chupi Chupi 
(267) 237-4290 
 
IldeFlame 
(267) 730-0219 
 
La Llamita Vegana 
(646) 577-4228 
lallamitavegana.com 
 
LUHV Food-Vegan Deli 
(215) 801-6706 
luhvfood.com 
 
Mama's Sofrito 
(814) 790-0380 
mamasofrito.com 
 
Mural City Cellars 
(215) 291-9161 
muralcitycellars.com 
 
Shake 4U 
(267) 836-4874 
happylifestyleen.com 
 
The FAIYA Company 
(267) 770-9291 
faiya.co 
 
GOVERNMENT 
 
Community Behavioral 
Health 
(267) 233-4219 
 
DelCo Workforce 
Development Force 

(610) 713-2200 
 
Pennsylvania Treasury 
(484) 934-6537 
 
HEALTH 
 
Accesso Care 
(215) 971-0134 
accessocare.com 
 
Beautiful Reflections 
(856) 390-0117 
beautifulreflectionsnurse.com 
 
Blissful Aesthetics & 
Wellness 
(215) 402-7663 
blissfulaestheticsandwellness.
com 
 
Fortaleza Rehabilitation & 
Fitness 
(215) 455-5370 
lafortalezarehab.com 
 
Highmark 
highmark.com 
 
Jullian Baez 
(314) 603-1205 
 
Kidsability Bilingual Svc 
(267) 824-1155 
kidsabilitybs.com 
 
Melanated Healing 
(267) 995-4065 
melanatedhealing.com 
 
Melanated Womens 
Health 
(215) 720-1456 
melanatedwomenshealth.com 
 
PA Center for Hearing and 
Balance 
(610) 438-5203 
pacenterforhearingandbalanc
e.com 
 
Perez Therapy 
(215) 278-9444 
PerezTherapyLLC.com 
 
Pink Promises & DME 
(215) 595-2455 
pinkpromisesdme.com 

Puentes de Salud 
(215) 454-8000 
puentesdesalud.org 
 
Sanar en Ti 
(215) 475-1856 
 
Tacony Health Center 
(215) 332-3132 
 
Tierra Vida 
(609) 479-1098 
tierravidanonprofit.org 
 
HOSPITALITY 
 
Aramark 
(215) 238-3586 
aramark.com 
 
Marketplace Philadelphia 
(215) 937-1200 
philamarketplace.com 
 
Sea Philly 
(267) 899-2469 
seaphilly.us 
 
INSURANCE 
 
Ahida Garcia State Farm  
(215) 533-5550 
ahidagarcia.com 
 
AllState Bruce Datil  
(215) 288-7992 
allstate.com 
 
CSAA Insurance Group 
(925) 279-4824 
csaa-insurance.aaa.com/ 
 
Elite Benefit Solutions 
(267) 418-7602 
Ebsolutionsagency.com 
 
Exude Inc. 
(215) 452-7740 
exudeinc.com 
 
Independence Blue Cross 
(215) 241-3138 
ibx.com 
 
Medilatino 
(610) 304-3966 
medilatino.com 

National Financial Network 
(484) 888-1499 
 
Prominent Insurance Svc 
(267) 921-0045 
prominentagency.com 
 
REMCO Insurance Svc 
(267) 388-2467 
remcoinsuranceservices.com 
 
Yris Contreras Agency-
Farmers Insurance 
(215) 225-1099 
agents.farmers.com/ycont
reras 
 
INTERIOR DESIGN 
 
MXC INTL 
(610) 642-2868 
mxcintl.com 
 
SM Art Deco 
(267) 444-4769 
 
Vegas & Ralston 
(215) 550-1719 
vegasdesignbuild.com 
 
JANITORIAL & CLEANING 
SERVICES  
 
Blanca Sparkle & Shine 
(856) 631-7033 
Blancasparkleandshine.com 
 
Chapina Cleaning Co. 
(631) 309-7263 
chapinacleaning.com 
 
Clean Up & Touch Up Crew 
(267) 331-1305 
cleanuptouchupcrew.com 
 
Co Host Expert Cleaning 
(484) 823-0031 
cohostexpert.com 
 
Hope Sisters Corp 
(267) 378-5469 
 
Kaely Cleaning Services 
(484) 470-5992 
kaelycleaningservicesllc.com 
 
 

Kodesh Property Solutions 
(445) 238-9025 
 
Spark Cleaning Service 
(267) 298-6782 
 
LEGAL SERVICES 
 
Archer & Greiner, PC 
(856) 616-2680 
archerlaw.com 
 
Christian Colon, Attorney 
at Law 
(484) 489-0075 
 
LareDiaz 
(215) 582-3766 
LareDiaz.law 
 
Legal Shield 
(609) 440-8256 
dstout.legalshieldassociate.com 

 
Pujols Law Group 
(215) 344-7394 
pujolslawgroup.com 
 
The PatentXL Law Firm 
(215) 971-5719 
PatentXL.com 
 
MARKETING & 
TECHNOLOGY 
 
Alfaro Media Consulting 
(772) 708-6891 
 
BroPak! 
(267) 393-4325 
itsbropak.com 
 
Everyday Web 
(215) 774-9968 
everydayweb.co 
 
From Heaven to Earth 
(484) 640-9299 
fromheavensolutions.com 
 
Hispanico Group 
(855) 798-2631 
hispanicogroup.com 
 
Hook PR & Marketing 
(302) 858-5055 
hookpr.com 

Impact Dimensions 
(856) 382-4500 
impactdimensionsllc.com 
 
Lyquix 
(484) 259-7849 
lyquix.com 
 
Make Your Mark Digital 
(347) 574-4016 
MakeYourMarkDigital.com 
 
Mediaverse Content 
Creators 
(267) 516-0456 
mvcreators.com 
 
Nicole Lauren Consulting 
(917) 331-4482 
 
Pacifica Diseño 
(484) 744-8741 
pacifica.co 
 
Rios Marketing 
(484) 463-7661 
riosmarketing.com 
 
Rosales Communications 
(215) 528-2980 
rosalesc.com 
 
Sagapixel 
(856) 701-7947 
sagapixel.com 
 
ShopPhilly1st 
(215) 621-9791 
ShopPhilly1st.com 
 
Tertulia 
(267) 825-7287 
tertuliaspanish.com 
 
Trav Mavs 
(267) 825-5456 
 
WSI Nicolini Group 
(484) 713-9181 
wsiworld.com/chris-
nicolini 
MEDIA 
 
Colibri Workshop 
(717) 698-7101 
colibriworkshop.com 
 

Comcast 
(215) 668-9808 
 
IHeart Media & 
Entertainment 
iheartmedia.com 
 
La Casa Post 
(215) 498-6825 
bernardo.im 
 
La Mega Nation 
(215) 426-1900 
LaMega1057.com 
 
Motivos Magazine 
(267) 283-1733 
motivosmag.com 
 
Pa'la Radio 
(347) 283-1561 
 
Raymondrightnow 
(267) 248-8020 
Raymondrightnow.com 
 
Re-Up App, Inc. 
(267) 972-1183 
re-up.app 
 
Uncommon Visuals 
(503) 209-9168 
uncommonvisuals.co 
 
Wooder Ice 
(267) 240-6608 
WooderIce.com 
 
MULTISERVICE 
 
Melo Import Services 
(484) 731-4190 
melogrp.com 
 
S&S Latin Company 
(215) 839-2648 
 
str8r 
(215) 240-1612 
str8r.com 
 
Thydalu Inc. 
(267) 703-8974 
 
Torresa Multiservices Corp 
(267) 888-1049 
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NON-PROFIT 
 
Ceiba 
(215) 634-7245 
ceibaphiladelphia.org 
 
Childrens Crisis Treatment 
Center 
(215) 496-0707 
cctckids.org 
 
Congreso de Latinos 
Unidos 
(215) 763-8870 
congreso.net 
 
El Concilio 
(215) 627-3100 
elconcilio.net 
 
Emancipet 
(267) 283-0926 
emancipet.org 
 
Impact Community 
Development Corporation 
(215) 739-1600 
impactservices.org 
 
NACOPRW Philadelphia 
(267) 328-4589 
nacoprwphilly.org 
 
Philadelphia Corporation 
for Aging 
(215) 765-9000 
pcacares.org 
 
United States Hispanic 
Chamber of Commerce 
(202) 842-1212 
 
PHOTOGRAPHY & 
PRINTING 
 
Casa Papel 
casa-papel.com 
 
Prolens Studios 
(215) 770-7264 
prolensstudios.com 
The Snap Bar 
(610) 202-5742 
 
Urdaneta Productions 
(717) 951-7519 
urdaneta.net 

PROFESSIONAL, 
SCIENTIFIC  
& TECHNICAL SERVICES 
 
A & I Security 
(267) 549-9882 
aandisecurity.com 
 
AdminTerminal 
(856) 515-3826 
adminterminal.com 
 
ASAP Locks and Lead 
(267) 332-4701 
asapphilly.com 
 
Commonwealth Protective 
Services 
(302) 803-6447 
commonwealthprotective.com 
 
E3HR 
(908) 516-8555 
 
Equitable Cities 
Consulting 
(215) 478-3286 
equitablecitiescollaborativ
e.com 
 
Innovech Software 
(267) 678-8059 
innovechsoftware.com 
 
Iveka Events 
(267) 255-5987 
 
Magnum Group 
(215) 413-1614 
magnumgroupinc.com 
 
Phoenix Language Svcs 
(215) 632-9000 
plsi.net 
 
PMforU 
(267) 809-2801 
pmforu.com 
 
Rodriguez Consulting 
(215) 987-1931 
rodriguez.biz 
 
Rosa's Flowers Events  
& Gifts 
(215) 552-5113 
rosasflowersevents.com 

Pam Pam  
(650) 232-9711 
pampamworld.com 
 
The Medi Group Ltd. 
(610) 666-6688 
esilentpartner.com/ 
 
Wash Cycle Laundry 
(267) 244-1021 
washcyclelaundry.com 
 
Yogamazia 
(267) 369-9818 
yogamazia.com/ 
 
REAL ESTATE, RENTAL & 
LEASING 
 
BlueBellhomes.com 
(215) 954-6518 
bluebellhomes.com 
 
Cesar Morales Perez 
Realtor 
(302) 244-9067 
cesarmoralesperezrealtor.
com 
 
Cheesecake Properties 
(267) 370-6444 
cheesecakeproperties.com 
 
Claudia Andrade Realtor  
at KW Tri-County 
(215) 278-3152 
claudiaandrade.kw.com 
 
Diana R Delivers 
(267) 678-6797 
(215) 860-4200 
dianardelivers.com 
 
Juan Valencia Realtor  
at Keller Williams Realty 
(267) 978-6433 
askjuanvalencia.kw.com 
 
Michelle Figueroa Realtor 
(609) 706-7772 
 
Genesis Property 
Management Svc 
(215) 668-9135 
Genesisrealtyphilly.com 
 

Philadelphia Housing 
Authority 
pha.phila.gov 
 
Royal Wealth Investments 
(610) 202-0657 
royalwealthinvestments.com 
 
ZoeyGrace Corporation 
(484) 655-7635 
 
Voyage Investments Inc. 
(917) 374-5570 
voyage-investments.com 
 
RESTAURANT 
 
Angelino's Restaurant 
(215) 787-9945 
angelinosfairmount.com 
 
Casa Mexico / South Philly 
Barbacoa 
(215) 933-8774 
chefcristinamartinez.com 
 
Don Hector 
(610) 288-0180 
donhectorusa.com 
 
El Limon Lansdale 
(215) 647-2137 
 
El Sarape Blue Bell 
(610) 239-9466 
elsarapebluebell.com 
 
Ess Bakery Café 
(484) 674-7408 
Essbakeryandcafe.com 
 
Geronimo's 
(215) 641-0900 
geronimosambler.com 
 
Jezabel's 
(215) 554-7380 
Jezabelsphl.com 
 
Jocelyn Bakery Corp. 
(215) 305-4170 
jocelynbakery.com 
 
Mamajuana Cafe Philly 
(702) 513-4396 
Mamajuanacafephilly.com 
 

Martha's Kitchen 
(267) 408-2539 
Marthaskitchen723.com 
 
Mixto Inc. 
(215) 592-0363 
 
Mucho Peru 
(610) 348-7852 
muchoperu.com 
 
On Charcoal 
(267) 630-5495 
oncharcoal.com 
 
Philly Tacos 
(267) 596-6352 
Phillytacos.com 
 
Plaza Garibaldi Inc. 
(215) 668-6458 
Plazagaribalditogo.com 
 
Taqueria Morales 
(215) 645-9392 
Taqueriamirales.com 
 
The Camilo Hispanic 
(215) 324-1093 
 
Tierra Colombiana Inc. 
(215) 324-6086 
Tierracolombianarestaura
nt.com 
 
RETAIL 
 
4Elements 
(267) 752-3621 
 
Comfortvibes 
(267) 407-1505 
comfortvibesshop.com 
 
Darcris Beauty Distributor  
(267) 432-5911 
 
Dmodasportwear 
(856) 357-3030 
 
Doll House Boutique 
(929) 260-5718 
 
Glam & Jewelry 
(267) 902-0233 
 
 

Livere Candles & Co. 
(215) 900-5755 
 
Quezada Liquidation 
Appliances 
(445) 207-0098 
Quezadaliquidation.com 
 
Snorkkel Whalengton 
Bilingual Children's Books 
(267) 760-1655 
snorkkelwhalengton.com 
 
Theyaniaccesories 
(484) 862-2841 
 
SALON 
 
Arelis Unisex Beauty Salon 
(267) 602-8340 
(917) 600-3343 
 
Beauty Box Philly 
(215) 758-1601 
Beautyboxus.com 
 
Bonita Beauty 
(609) 206-1781 
 
Christina Sanclemente 
Beauty 
(609) 220-4370 
PhillyBeauty.com 
 
Divine Stetic 
(267) 993-2422 
IG: @divinestetic_ 
 
Dtoribio Brows & Beauty 
(215) 240-3560 
 
Eudanis J Makeup 
(484) 525-3888 
 
La Reyna Nails Studio 
(215) 341-7141 
Lareynanailsstudio.com 
 
Lorehel Lash 
(215) 437-7418 
lorehellash.com 
 
Maribella Salon 
(302) 274-2990 
Maribellasalon.com 
 
 

Oasis Sutil Spa 
(267) 968-9282 
 
Regrowth Essencials 
(267) 519-7598 
 
Rosaury Dominican Beauty 
Salon 
(267) 516-7779 
(484) 657-9953 
 
Shanah Makeup Artistry 
(267) 432-1199 
shanahmua.com 
 
Skin Age Rejuvenation 
(267) 965-0555 
 
Sole Vera Beauty Studio 
(267) 231-9965 
 
STAFFING 
 
Blue Solution 
(570) 972-5044 
 
Eagle Staffing Company 
(215) 342-2093 
eaglestaffing.net 
 
Halo Home Care 
(215) 626-6168 
halostaffing.org 
 
Stewart HR Consulting 
(215) 982-0170 
stewarthr.com 
 
TECHNOLOGY 
 
G4 Technologies 
(484) 347-3453 
g4-technologies.com 
 
MV Sales & Logistics Corp. 
(949) 204-7693 
mvusa.ai 
 
TELECOMMUNICATIONS 
 
Vantage Unified Comms 
(267) 756-1043 
vantageunified.com 
 
Verizon 
(215) 466-4838 
 

TRANSPORTATION 
 
Philadelphia Int’l Airport 
(215) 937 1801 
phl.org 
 
WHOLESALE TRADE 
 
DesdeUSA Logistics Inc. 
(786) 531-6883 
desde-usa.com 
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Winter 2025

This year’s Éxito Business Conference debuted a bold new chapter—
with a fresh name, venue, and format designed to spark connection 
and fuel growth. The energy was undeniable as entrepreneurs and 
professionals came together to gain practical tools, build com-
munity, and leave inspired to elevate their businesses. Workshops 
tailored to business growth stages and one-on-one sessions in 
the Coaching Lab gave attendees 
meaningful takeaways. A special 
highlight: the chamber’s first-ever 
pitch competition, where Gabriella 
Páez, founder of BR Hardscape & 
Landscape Design, took home top 
honors. Her compelling presenta-
tion and drive embodied the spirit 
of Éxito. Applause to all four finalists 
who delivered powerful pitches that 
lit up the room.

Micro Economic Development (MED) Week 
shines a spotlight on the remarkable achieve-
ments of small, local, and underrepresented 
businesses in Philadelphia. This year, GPHCC 
proudly honored Felix Perez, founder of 
Perez Therapy LLC, with the Business Leader 
Award—a recognition of his dedication to 
community wellness and entrepreneurial 
excellence. GPHCC also joined forces with the 
Sustainable Business Network and Finanta 
to host EcoFuturo, a vibrant forum and mixer 
centered on green design, infrastructure, and sustainability in 
business. The event sparked engaging dialogue on building a future 
where innovation and environmental responsibility go hand in hand.

Philadelphia’s 61st Annual Puerto Rican Day Parade brought a 
wave of pride, rhythm, and resilience to the Benjamin Franklin 
Parkway. Organized by El Concilio, the 2025 celebration hon-
ored the theme “De Pueblo a Pueblo: Unidos 
por Nuestra Cultura”—“From Town to Town: 
United by Our Culture”—highlighting Puerto 
Rico’s rich heritage across generations and 
municipalities. The grand marshal, percus-
sionist Pablo Batista, led the festivities. From 
bomba dancers to high school marching 
bands, the parade was a vivid reminder that 
Puerto Rican identity is not only preserved—
but thriving—in Philadelphia.

Éxito Business Conference

MED Week

Concilio’s Puerto Rican Day Parade

MEMBERSHIP MATTERS

MEMBERSHIP MATTERS
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Explore Design Possibility

Work with a Flooring Expert

See it Before You Buy

FLOORING +

Expert Design Help

Top Flooring Brands

Professional  Instal lation

Financing Available

DESIGN 
EXPERTISE

Shop - Design - Install

ALL IN ONE PLACE 

Free Design Consultation

SCAN HERE

(844) 356-6739
CALL US

2060 Springdale Rd #800,
Cherry Hill, NJ 08003

SHOWROOM

PhiladelphiaFlooringSolutions.com
VISIT US ONLINE
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Winter 2025

Corrielus Cardiology celebrates 
its new Jenkintown location at 
The Pavilion on Old York Road, 
expanding access to cardiovascular 
education, screenings, and culturally 
competent care for the community.

Cultured Enuf hired its first full-time 
team member, Taylor Stokes, MS, to 
expand in Greater Philadelphia. The 
firm helps leaders strengthen orga-
nizational culture and build capacity 
for sustainable change.

With support from the Elevate 
Together Grant, Rosales Commu-
nications built a new recording 
studio, enhanced event space, and 
expanded storage to serve more 
clients.

Faiya expanded into manufacturing 
to meet rising demand and now 
proudly produces sauces for local 
restaurants—an unexpected and 
exciting new chapter for the brand.

In 2025, Helados Chupi Chupi 
participated in major commu-
nity events, produced over 12,000 
popsicles, expanded its flavor line, 
and became the exclusive vendor 
at Teatro Esperanza. A new indus-
trial blender boosted production 
efficiency and quality.

Kommunity launched its beta web 
app in September 2024 and grew 
to 70+ users in its first month. The 
startup also secured $5,000 in Ele-
vate Together funding and its first 
investor commitments.

Damaso Painting completed 
the Build Latino and Accelerate 

Business programs and is now par-
ticipating in PGW’s Diverse Business 
Development Program. This journey 
has sharpened business skills, pro-
fessionalized operations and fueled 
continued growth. 

Anavi Strategies marked major 
milestones this year, including hiring 
three full-time employees, com-
pleting a rebrand, registering with 
SAM.gov, and securing multi-year 
projects. The firm also launched a 
three-year growth plan, published 
new case studies, and enhanced its 
sales and marketing strategy.

Angela Fàlu proudly launched 
Luzerne County Home Care Ser-
vices LLC, dedicated to providing 
compassionate, high-quality home 
care to Pennsylvania families. Visit 
luzernecountyhc.org or stop by 215 S. 
Main St., Wilkes-Barre.

Spanish Workshop for Children 
marked its 25th anniversary, won the 
2025 Love Award, launched a new 
adult program, and expanded its 
Spanish immersion curriculum to 
more schools across the region.

JJS Property Services strengthened 
partnerships with minority vendors 
across multiple projects, fostering 
collaboration, learning, and growth 
while supporting equitable contract-
ing opportunities.

After completing the Accelerate 
Business program in March 2025, 
Melanated Women’s Health 
expanded staff, joined a UPS mar-
keting campaign, and began Phase 
1 of its New Jersey service expansion.

Pro Turn Construction reached 
its 2025 revenue goal six months 
early, partnered with the largest 
US property owner, and expanded 
its Hispanic contractor network 
through GPHCC connections.

After joining GPHCC, Stefano Slack 
taught in the Build Latino program, 
sharing 30 years of accounting 
experience to empower Latino 
construction entrepreneurs through 
financial education.

This year, Hope Sisters Cleaning 
secured a long-term contract with a 
regional cemetery chain, recogniz-
ing its reliability, quality service, and 
commitment to client service.

Pérez Therapy LLC expanded 
its provider network and began 
accepting Independence Blue Cross 
clients, strengthening access to 
high-quality mental health care.

Motivos expanded its national 
youth magazine subscriber base 
to Hawai‘i, continues to design and 
produce GPHCC’s Éxito Business 
Journal, and launched trauma-in-
formed student engagement 
workshops and STEAM-infused 
culinary camps. Connect at linktr.
ee/motivosmag to learn more.

LUHV Food’s ready-to-eat vegan 
dishes are now available at six 
Hudson News locations throughout 
Philadelphia International Airport. 
This partnership marks a significant 
milestone for LUHV Food, which 
began as a small café in Hatboro and 
has grown into a regional favorite for 
wholesome, sustainable eating.

MEMBERSHIP MATTERS

1. GPHCC co-hosts the Pennsylvania Legislative Luncheon in Harrisburg, bringing together leaders from across Pennsylvania to 
strengthen advocacy efforts in October, 2025. 2. GPHCC and Soccer 2026 organizing committee host Hispanic Heritage Month 
Mixer at Vista Peru, a GPHCC Dine Latino participant in October, 2025.
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When we give back,
our community
leaps forward.
WSFS Bank sees every chance to support a local nonprofit  

as an opportunity to grow and enrich our Community.  

We’re honored to support the positive impact made by the  

Greater Philadelphia Hispanic Chamber of Commerce, 

Excelencia in Hispanic Business Awards.  

2PuntosPlatform is a bilingual, hyperlocal, 
multimedia outlet covering the Latine 
community in Philadelphia through our 
reporting and collabortions. Our work 
uplifts Latines who have migrated to the 
city and aims to serve them in creating a 
better life here. 

Subscribe to 
our newsletter

2puntosplatform.com




